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1. SUMMARY



SUMMARY

DATES AND VENUE ’ ; ‘ INDUSTRY

APRIL 31 6, 2018
VDNKH, Hall 75, Moscow, Russia

Visitors 7089
ORGANIZERS - - .
EXPODESIGN MA - Thereof Domestic 6571
WITH PARTICIPATION OF ~ Thereof International 518

CONFINDUSTRIA MARMOMACCHINE (Italy)

HUMMEL GMBH (Germany)
' | Visitor countries

UNDER SUPPORT OF
Russian Chamber of Industry & Commerce Exhibitor countries 18
Association of Builders of Russia |
Moscow Union of Designers

|
Russian Society of Construction Engineers EXh'b'to_rS : 2_32
Russian Union of Architects : “ |
Union of Moscow Architects Exhibition area - 1 ¢ 000
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2. EXHIBITOR SURVEY



EXHIBITOR GEOGRAPHICAL AREA

EXHIBITOR COUNTRIES

Armenia, Belarus, Brazil, China, Czechia, Germany, India,.
Iran, Italy, Kazakhstan, Montenegro, Portugal, Russia, San
Marino, Spain, Turkey, Ukraine, Uzbekistan
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EXHIBITOR AREA OF ACTIVITY

CHEMICALS FOR :
CARE & ARCHITECTURAL GEOLOGICAL

PRESERVATION OF DESIGN EXPLORATION.
NATURAL STONE STONE DEPOSITS

DEVELOPME
RESTO'RATION\

MACHINERY
EQUIPMENTg\

SANDGRAVELS &
LOOSE STONE
DEPOSITS

UNWORKED STONE.
BLOCKS & SLABS

ENGINEERED STONE

STONE FOR FACADES
AND EXTERIOR USE

STONE PRODUCTS
FOR INTERIOR'
DESIGN, TILES

STONE PRODUCT
FOR LANDSCAPE
DESIGN

PAVEMENT STONE

MOSAICS

STONE ARTWOR GRAVE MONUMENTS

INDUSTRY



EXHIBITOR SATISFACTION RATE

56, 1%

Very satisfied y
| Fe" Satisfied-\\/

Very satisfied & Satisfied
Rate

95,3%

" SATISFACTION RATE )

/

Need to improve

INDUSTRY



'EXHIBITOR: WANT TO EXHIBIT NEXT YEAR

- | INDUSTRY

probably iz 4 s
- ’ 16% - -
Definitely.
yes
84%
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3. VISITOR SURVEY



Afganistan
Algeria
Armenia
Belarus
Belgium
Brazil
China
Czechia
Egypt
Estonia
Finland

France
Germany
Great Britain
India

ran

lraq

Israel

[taly

Jordan .
Kazakhstan

VISITOR COUNTRIES

Korea
Kyrgyzstan
Latvia -
Lithuania
Mongolia
Netherlands
Pakistan
Portugal
Russia
Serbia

Syngapore

Spain
Tajikistan
Tunisia
Turkey
Ukraine
United Arab
Emirates
USA
Uzbekistan
Vietham

INDUSTRY



VISITOR REGIONAL STATUS

INDUSTRY

Foreign

. Moscow and
countries

Moscow
" Region
27%_

e

Regions of
Russia
56%



VISITOR AREA OF ACTIVITY

Ritual services Mass media . Stone

Artworks ;
11% w \ 2% / quarrying and Sale
processing o 1 4
Interior and - - 12% -
: . 16%
exterior design
9%
Architecture
8%
3 Machinery,
Restoration equipment and
works Construction tools

7% - : 15% : 9%

INDUSTRY



PURPOSE OF VISIT

e - | INDUSTRY

Flnd new suppliers;, products
, ‘and services

Collect market information

Place ofders - A" - _Promote own products
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'VISITOR PROFESSIONAL STATUS

- | INDUSTRY

. Non- . ; . ; .
professionals : :
2%

4

Professionals
98%

- . - . - . -



VISITOR DECISION MAKING STATUS

- Expert
22%
» Senior.
. manager

63%

Manager
15%

| INDUSTRY



VISITING EXHIBITION

-

First time

29%

-

.Second

time and
over
71%

| INDUSTRY



- 4.CONFERENCES & EVENTS



